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Where Travel s

Leading Us In 2026

A season of new adventures, fresh opportunities,

and meaningful travel experiences starts here.

As we move through 2026, one thing is clear: travel continues to
give people something meaningful to look forward to. More than
ever, vacations are about connection, joy, and creating
memories that last long after the trip ends.

At 407&Beyond, we are seeing travelers make time for what
matters most. Families are planning vacations together, couples
are finally taking the getaway they have talked about for years,
and many travelers are checking off destinations that have long
been on their bucket list. Travel is not only about where we go, it
is about how those experiences make us feel and the moments
we share along the way.

This year, travel is taking us in exciting directions. Some are
returning to favorite places like Walt Disney World, Universal
Orlando, cruises, and all-inclusive resorts. Others are trying
something new, from European adventures to Alaska sailings
and once-in-a-lifetime family trips.

What | love most is how travel brings people together. It gives us
time away from our routines, helps us reconnect, and reminds us
to enjoy the present.

As we look ahead, | believe 2026 is a year to say yes to the trip,
the memories, and the experiences waiting for you. Thank you
for allowing 407&Beyond to be part of your journey.

Bruce Beil
407&Beyond Owner

Bruce@407vacations.com

66

Travel creates space o
reconnect, reflect, and
invest in what matters
most. In a busy world,
taking time away is not just
a getaway. It is an
opportunity to reset,
strengthen relationships,
and make lasting memories
that stay with you long after
the journey ends.

&BEYOND



Travel News

Now Trending in Theme Park Travel

Summer 2026 is shaping up to be an exciting time to visit Walt Disney World, especially for families
with young children. From May 26 through September 8, Disney is bringing back Cool KIDS’
SUMMER, a seasonal celebration filled with entertainment, characters, special activities, and family-
friendly fun across the parks and resorts. At Disney’s Animal Kingdom, Bluey and Bingo are heading to
Conservation Station for interactive games, photo opportunities, and Australian-themed fun. Disney’s
Hollywood Studios is also adding a new Disney Jr. Mickey Mouse Clubhouse Live! stage show

beginning May 26.

New Character Meet Ups

Beyond the entertainment, several attractions are
getting exciting updates. Buzz Lightyear’s Space
Ranger Spin reopens April 8 with new ride
enhancements, interactive targets, and updated
effects. Big Thunder Mountain Railroad is expected
to reopen in early May following refurbishment. At
Hollywood Studios, Millennium Falcon: Smugglers
Run will debut a new Mandalorian and Grogu
mission on May 22, and guests can also look forward
to more new experiences later in the summer.

This summer, character appearances will take place across all four theme
parks, giving you more time to interact with some of your favorites.

&BEYOND 5



Vacation Offer

Walt Disney World Releases Several
New Summer and Early Fall Discounts!

New Walt Disney World offers are now available for late summer

and early fall 2026. Available offers include 4-Day, 4-Park Magic

Tickets, discounted stays at select Disney Resorts Collection hotels,
' and additional room savings for Florida residents traveling on
eligible dates throughout the promotion period this year.
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FREE Dining is Back! &

Guests enjoy a FREE dining plan when they purchase a
nondiscounted 4-night, 4-day Walt Disney Travel Company package
that includes a room at a select Disney Resorts Collection hotel and
a theme park ticket with a Park Hopper option—for arrivals select
nights from: June 28 to October 3, 2026, October 19 to October 31,
2026, December 6 to December 21, 2026. Packages may be
available for longer lengths of stay.
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Vacation like never before and enjoy summer savings with a week
of excitement for the price of a 5-Day Ticket. Get ready for Universal
Orlando Resort’s four amazing theme parks.



Buzz Ligl ce Ranger Spin

Returns with New Updates

Buzz Lightyear’s Space Ranger Spin reopens April 8 at Magic
Kingdom with exciting enhancements. Guests will enjoy interactive
targets, updated hand-held blasters, a new support bot named
Buddy, and Disney PhotoPass images featuring scores and rank,
adding even more fun and competition to this classic Tomorrowland

attraction.



Family Fun Takes Over Walt Disney
World This Summer

Cool KIDS' SUMMER arrives at Walt Disney World from May 26
through September 8, bringing dance parties, character
appearances, family activities, Bluey, Disney Jr. fun, Jessie’s
Roundup, water park perks, resort extras, and special summer
savings. It is a season filled with kid-friendly entertainment across
Disney World and beyond.
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Points Choice Program

Royal Caribbean Group has launched Points Choice, a new loyalty
enhancement that gives guests more flexibility across Royal
Caribbean, Celebrity Cruises, and Silversea. For sailings departing
on or after January 30, 2026, travelers can earn points on one
brand and choose to apply them to another brand’s loyalty program,
helping them continue building status where it matters most. The
new feature builds on the company’s broader push to create a more
connected loyalty experience across its cruise brands.
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ri'égéf'i{.ine’s Newest Ship
Make Port Miami home in Early
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Norwegian Cruise Line’s new ship, Norwegian Aura, is scheduled to
homeport in Miami in 2027 after debuting in Europe. The ship will

offer seven-day Caribbean sailings and becomes NCL'’s largest and
longest vessel in the fleet.



APPLY TODAY!

TURN YOUR LOVE OF TRAVEL
INTO SOMETHING MORE!

With travel growing fast and vacation demand staying strong, starting your career
as a travel agent now gives you the perfect chance to build momentum, learn new
skills, and set yourself up for a successful 2026 and beyond.

TRAINING AND
SUPPORT

Get access to supplier training
such as the Disney College of
Knowledge and be paired with
a Travel Agent Advisor.

®

["

COMMUNITY AND
RESOURCES

Have the support of our
entire team in group chats
and gain access to exclusive
agency resources.

Learn More and Apply e

&BEYOND 13



what we are all about
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Our Philosophy

At 407&Beyond, our philosophy is simple: when we invest in our travel agents, they are better
equipped to serve their clients with excellence. We are dedicated to supporting the agent experience
so that every advisor has the confidence, knowledge, and encouragement needed to build strong
relationships and create exceptional vacations.

We believe a successful agency starts with a welcoming environment where agents feel valued,
supported, and part of something bigger than themselves. Collaboration is a key part of who we are.
Our advisors are not working in isolation. They are part of a team that shares ideas, celebrates wins,

offers guidance, and grows together.

We are also committed to providing the tools agents need to succeed. That includes access to
resources, ongoing training, and meaningful opportunities for professional development. Whether an
agent is brand new to the industry or looking to take the next step in their business, we want them to

have the support and education to continue growing with confidence.

At 407&Beyond, we also believe travel agents sell best when they experience travel firsthand. That is
why we value opportunities for agents to travel, learn destinations in person, and bring real insight back
to their clients.

When our agents are supported, inspired, and empowered, our clients benefit. That belief is at the
heart of everything we do at 407&Beyond.

Agency Owner
&BEYOND 14



Disne

ELIZABETH OLSON

/_/ ;t407&Beyond, ongoing education and firsthand experience

are important parts of helping our travel agents better serve
clients. Recently, Elizabeth Olson, a travel agent with
407&Beyond, participated in a Disney Agent Education
Program (AEP) for Gold EarMarked Agencies, giving her the
opportunity to deepen her knowledge of Disneyland Resort
and the many hotel options available nearby.

“AEP stands for Agent Education Program, and it is an
opportunity for travel professionals to expand their knowledge
and best practices for selling the Disney product,” Elizabeth
explained. “An AEP is different than most training because it
allows you to step outside of a workshop or online module
and lets you experience the product you are selling firsthand.”

That kind of firsthand training is especially valuable for travel
agents. Rather than relying only on online materials or
general overviews, agents can see resorts, compare
accommodations, and better understand how to guide clients
based on real experience. For destinations like Disneyland,
where hotel choice and park strategy can shape the overall
trip, that knowledge makes a real difference.

While the program included time to enjoy the parks, much of
the trip focused on hotel education and learning the
differences between onsite and offsite stays.

“While this AEP provided ample time to explore the incredible
theme parks at Disneyland Resort, the majority of our focus
was on learning about both the onsite and Good Neighbor
hotels," Elizabeth said. “We toured all three Disneyland
Resort hotels, gaining firsthand experience with their various
room categories and Club Level lounge, each offering unique
amenities and elevated service. We also had the opportunity
to take a closer look at several exceptional Good Neighbor

see more from Elizabeth Olson at wiww.407vacations.com/ElizabethOlson

0

Yland

WEEKLY INTERVIEW

hotels, including the JW Marriott and The Westin." The
experience helped Elizabeth feel far more confident when
planning Disneyland vacations for her clients.

“After this experience, | feel much more confident and
comfortable quoting and selling Disneyland,” she said.

© & ! /ove being able to sell something I truly believe
in. For example, experiences that bring joy and
create a lifetime of memories for my clients.
Being part of this supportive community pushes
me to grow professionally and inspires me to set
high goals. | also enjoy connecting with other
agents, celebrating what we do together, and
building lasting friendships along the way.

One of Elizabeth's biggest takeaways from the trip was the
value offered by Disneyland Good Neighbor Hotels.

“Disneyland Good Neighbor Hotels offer incredible value, and
many are just steps from the magic," she shared. “Many now
feature family-friendly amenities like bunk bed rooms, which
are a huge hit with parents and kids alike.”

She also came away with a stronger understanding of
Disneyland's park layout and how its Lightning Lane system
differs from Walt Disney World, which is an important
distinction for many travelers.

Experiences like this help 407&Beyond agents continue
building their expertise while giving clients guidance backed
by real, firsthand knowledge. For anyone planning a
Disneyland vacation, that insight can make the booking
process easier, more informed, and more personalized.

&BEYOND 15
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Disney Destiny: A Bold
New Chapter for
Disney Cruise Line

AVERY
HOWELL
AUTHOR

Disney Cruise Line has built a loyal
following by combining immersive
storytelling, strong service, and family-
friendly vacations at sea. Now, the
Disney Destiny is bringing a fresh
identity to the fleet. With a heroes-and-
villains-inspired theme and a bold
design style, the ship offers a fun, yet
familiar elegance many travelers
associate with Disney Cruise Line.

To get a firsthand perspective, we
spoke with Caroline Sibley, who has
been a travel agent with 407&Beyond
for the past three years and recently
sailed aboard the Disney Destiny. As
both a travel agent and guest, Caroline
experienced the ship for herself and
came away with strong opinions about
what makes it stand out. Her first
impression was immediate.

The Disney Destiny features an exclusive, Broadway-style stage show adaptation of Hercules

“The grand hall is beautiful,” Caroline
said. “| had been on the Wish, so |
knew what to expect in general, but the
vibe from the décor was so different
and set an edgier tone than the classic
beauty of the Wish and its princess
vibes. You could definitely tell this was
a hero's ship.”

That first impression speaks to one of
the Disney Destiny’s biggest strengths:
it feels distinctly Disney, but it also
feels different. While some Disney
ships lean heavily into fairy tales and
classic princess storytelling, the Disney
Destiny takes a broader approach by
highlighting heroes and villains in a
way that feels dramatic, immersive,
and fresh.

Caroline also noticed how the ship's
storytelling carried throughout the ship.

That attention to detail is part of what
Disney Cruise Line does so well. The
theming does not simply exist in one
space or one show. Instead, itis
layered throughout the experience,
helping the ship feel alive from day to
night. Of course, a cruise is about
more than the décor.

&&

&BEYOND 17



"BOLD, IMMERSIVE, HERO-INSPIRED
DISNEY MAGIC AT SEA"

“The way the lighting in the atrium transitioned between
the different themes each night added a different layer of
storytelling to always keep you interested in that day's
activities too.”

When asked what truly sets Disney Cruise Line apart from
other cruise lines, Caroline pointed to the qualities that
make the onboard experience feel comfortable and
dependable. “The customer service and the cleanliness,”
she said. “Obviously the Disney magic in the décor and
character appearances is unique, but it's also expected.”

For Caroline, Disney Cruise Line delivers more than
themed spaces and familiar characters. It creates an
atmosphere that feels polished, personal, and easy to
enjoy. She also noted that dining adds to that comfort.
Disney Cruise Line's rotational dining schedule, service,
and attention to cleanliness help simplify the experience
and make it feel approachable, even for guests who may
be new to cruising. One of the clearest signs that the
voyage made an impression came when Caroline reflected
on the moment she realized the cruise was truly worth it.
“To be honest, | went on this cruise not planning to put
down a placeholder,” she said.

“We certainly planned to do another Disney Cruise, but not
within the two-year requirement.” That changed quickly.

“The first night when we were watching the Disney Seas
show and the Disney magic it brought with iconic
characters and spotlighting some of our favorites like
Merida and Hercules was just adorable,” Caroline said.

“The fact that the people around us were just as swept up
in that Disney nostalgia makes you feel so happy and
comfortable.” As the sailing continued, that feeling only
grew stronger.

“After the second day when we enjoyed the beautiful
beaches of Lighthouse Point, and the third night where we
got some adult time and an incredible meal at Palo, we
knew we had to come back sooner and reserved that
placeholder.”

That kind of reaction says a great deal. A cruise can be
enjoyable, but it takes something special to make guests
start planning their next sailing before the one they are on
has even ended.

&BEYOND
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When comparing the Disney Destiny to other Disney ships, Caroline said
what stood out most was its unique approach to theming.

“The Destiny is taking an approach to Disney theming a bit differently than
the other ships, even within the Wish class, that | really appreciated,” she
said. “It moves away from classic princesses and highlights heroes and
villains, and it was such a fun approach that | think brings attention to

underrated Disney stories overall.”

That shift may make the ship especially appealing to families with older
children, longtime Disney fans, and travelers who want the Disney
experience in a way that feels broader than the traditional princess-focused
style. Caroline also emphasized the entertainment onboard, which remains
one of Disney Cruise Line's strongest selling points.

“The Broadway shows are at an incredible level," she said. “They are one of
the elements | am always impressed with, and you get the same quality of
performance in the dining shows.” Beyond the stage productions, she said

there was always something to do.

“We were often at trivia games, played bingo, saw Zootopia 2 in the theatre,
and saw so many activities, character meetings, and experiences
throughout the ship. It is easy to be busy while cruising, and with so many
different options to suit different people, nothing ever feels crowded."

Capturing the
Magic of
Disney at Sea

As for who would love a Disney
Cruise the most, Caroline believes
the appeal is broader than many
people think.

“Anyone who likes Disney in
general,” she said. "It is a calmer
vibe from the parks, which | know
can overwhelm people. Families are
obviously a central thought to
Disney, and they have an amazing
array of kids clubs and adult spaces
that can tailor family trips so that
everyone gets exactly what they
want. | do think the elevated dining
and adult-only spaces make it
competitive for adult-only parties as
well."

She also wishes more people
understood the value behind the
price. A lot of people balk at the
price of a Disney cruise versus other
cruise lines. | feel that more is
included in your total payment for
Disney than some of the other
cruise lines though."

Caroline pointed out that while
guests can choose to spend more
onboard, they do not have to.
Dining, many beverages,
entertainment, and the majority of
activities are already included,
making it easier to budget than
many travelers expect.

see more from Caroline Sibley at www.407vacations.com/CarolineSibley

“Disney Cruise Line continues
to build on creating magic”

And if a client is still on the fence
about booking Disney Cruise Line,
Caroline knows exactly what she
would say.

“It has an insane amount of value.
The variety in itineraries and ports,
the entertainment on the ship, the
quality of the food, and that
customer service all enhance a
guest's vacation. You feel like you
have multiple vacations wrapped
into one because it can be as
leisurely or active as you want. Also,
when you use a travel agent,
planning the details becomes a lot
less stressful.”

e -

Caroline Sibley

Interviewee

&BEYOND
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Visiting the Original Disney
Park with a Special Twist

Disneyland's 70th Celebration isn't just an
anniversary—it's one of those rare windows when
the resort feels extra alive, layered with limited-
time entertainment, décor, interactive
experiences, and commemorative extras that you
simply won't find during a “regular” visit. The
celebration is running now through August 9,
2026. This means you've got a few months left to
visit, but also a clear reason to prioritize a trip
while the anniversary offerings are in full swing.

What makes this such a strong time to go is the
sheer concentration of “only-here-now”
experiences across both parks. Disney California
Adventure anchors the anniversary vibe with
World of Color Happiness!, a 70th-inspired
nighttime spectacular that leans into the idea of
“happy” as a full spectrum of emotions—hosted by
Joy and the emotions from Inside Out and Inside
Out 2—plus a Muppets pre-show, and even an in-
app voting moment that can influence which
emotion gets featured that night. Over in
Disneyland Park, the resort pulls at nostalgia in
the best way: Tapestry of Happiness brings “70
years of happy Disneyland moments” to life with

V \\ 'f ""\'

projection effects, lights, and music, and
Wondrous Journeys returns as a nighttime
spectacular celebrating the legacy of Walt
Disney Animation Studios. In 2026, key
entertainment offerings including Wondrous
Journeys, Celebrate Happy Cavalcade, and
Paint the Night are back in the lineup.
Disney Parks Blog also published a
dedicated anniversary  foodie guide
describing 70+ celebration menu items,
mixing brand-new creations with throwback-
inspired bites. On the merchandise side,
Disney Parks Blog has been rolling out
anniversary shopping previews (the kind of
thing collectors plan trips around), framed
specifically as a 70th “Celebrate Happy"
lineup tied to the milestone.

‘ ‘ A celebration like Disneyland’s
70th anniversary makes every visit

feel even more special, blending
nostalgia, excitement, and once-in-
a-lifetime magic into every
moment. It is the kind of milestone
that allows guests to celebrate not
only where Disneyland has been,
but also the memories they are
creating there right now.
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If you are someone who loves
returning home with something special
from vacation—ears, spirit jerseys,
limited-edition pins, holiday ornaments
that become heirlooms—2026 is one of
those years where the merch tells a
clear story: we were there for the 70th.

Pixar Place Hotel

The 70th is also a great time to visit
because Disney has built in fun “side
quests” that add texture to a trip—
especially for repeat visitors who want
something beyond the headline
attractions. There’s an anniversary-
themed guided tour, “A Story of
Celebration: 70th Anniversary Guided
Tour," described as an “enchanting
guided tour through Disneyland Park”
exploring decades of Disneyland
celebrations.

For guests who love interactive details,
there are special MagicBand+
interactions—a mini quest with
surprises inspired by original
Disneyland attractions—and a
separate Key to Disneyland experience
that invites guests to unlock “magical
surprises” and a “special keepsake”
during the celebration. These are
exactly the kinds of additions that make
a milestone year feel different day-to-
day, even if you've done the classics
before.

And then there’s the part everyone
remembers later: the food, the
collectibles, and the “we can only get
this now" moments. It is always a good
time to plan a vacation to Disneyland,
but 2026 is proving to be an
exceptional time to visit."

R Bruce Beil
Y Author

70™ Anniversary Celebration

&BEYOND 22



MORE ADULTS ARE
TRAVELING IN 2026

According to AAA’s 2026 travel
outlook, 39% of U.S. adults plan
to take more vacations in 2026
than they did in 2025.



TOP 3 TRIPS WE ARE
WATCHING IN 2026

(?ur
Vacation

- Watch
List

As we look at the vacations gaining
the most momentum in 2026, three
stand out above the rest: Royal
Caribbean cruises, African safaris,
and Alaska. These are the trips
clients are increasingly drawn to
because they offer more than a
getaway. Each one delivers a
distinct kind of experience, unique
landscapes, and the chance to make
memories that feel truly special.

Waves, Wild Animals
& Majesty Mountains

Together, these three vacations reflect
what many travelers want most in 2026:
meaning, beauty, and unforgettable
experiences.

&BEYOND 24
















































